3 Wweb Wwriting Mmistakes for SEOsearch engine optimisation (SEO)	Comment by Andrew Murton: Summary of changes: 

My revisions to this piece have largely focused on enhancing reader engagement and clarity. Throughout the article, I’ve refined language to be more direct, minimised redundancies and repetition, and reorganised parts of the content for logical flow. 

Please review my edits and check that you agree. 	Comment by Andrew Murton: I don’t think it’s necessary to write out ‘Search Engine Optimisation’ in the title. The abbreviation is defined in the introduction, and the target audience is likely to be familiar with the term ‘SEO’. Using the abbreviation makes the title more concise and impactful. 

Imagine pouring hours into writing the perfect article, only to find that hardly anyone is reading it. Why? Because if your content doesn’t appear on the first page of Google search results, the likelihood of users seeing it is less than 1%.Fewer than 1% of Google search clicks are captured by webpages on page 2 onwards.	Comment by Andrew Murton: I have adjusted the introduction slightly based on the following criteria: 
 Strong hook: I felt that the intro needed an engaging hook to lead into the statistic. I’ve chosen a simple scene-setting hook (‘Imagine …’).
 Clearer structure: I’ve attempted to create a logical flow from the problem (article not being read) to the solution (SEO). 
 Unified theme: I’ve tried to focus consistently on the challenge of visibility and the solution of SEO.
 Addressing the reader directly.
 Value: I’ve strongly emphasised the challenge and the value of understanding SEO.
 Call to action: I’ve set clear expectations for the reader and directly instructed them to keep reading. 

Please check that you agree with my changes.	Comment by Andrew Murton: Consider making this link go to the section of the web page that gives this statistic if possible. It may not be possible. 
But don’t fret. Search engine optimisation (SEO) isn’t just a buzzword; it’s a net you can cast to draw readers to your content. Discover three common SEO mistakes you might be making and how to overcome them for higher search rankings. Keep reading!  Search engine optimisation (SEO) is one way to cast a net around the reader and lead them to your handiwork.  	Comment by Andrew Murton: This could also be ‘jargon’.

Words bBy Andrew Baird

Writers want their content to be seen by many! SEO is a major factor in users discovering content. Here is a quick run-through of a few SEO mistakes, and ways to improve.

Excluding keywords and headlinesheadings: a fundamental SEO mistake is a mistake for SEO	Comment by Andrew Murton: Perhaps we should number the subheadings.	Comment by Andrew Murton: If I’ve understood correctly, ‘headings’ is more accurate than ‘headlines’ in this context. I assume that the information in this section relates to subheadings as well as titles or headlines.

Here is a basic definition of each: 
 Headline: a title or caption at the top of an article to grab the reader’s attention and summarise the main topic. 
 Heading: a title or label used to introduce and categorise sections within an article.	Comment by Andrew Murton: I understand that the intention is to include keywords in the subheadings. However, it may be more natural to simply formulate the subheadings like this: 

1. Excluding keywords and headings
2. Avoiding link-building
3. Writing without the reader in mind
Keywords are the roadmap to the your content and, and headlines headings are thgive ite structure. Both need to; they both need to be aligned with what users typically search for, and without them, your article risks being lost. among billions of others, like a diamond on a sandy beach.	Comment by Andrew Murton: Considering that the introduction addresses the reader directly, it is best to use the second-person POV throughout the entire article. I’ve ensured a consistent second-person POV.	Comment by Andrew Murton: I’ve opted for the more concrete term ‘diamond’ over the less specific ‘precious gem’ to create a stronger image. 
To help users find your article, distribute keywords throughout the body text and pay special attention to headings. Search engines give extra weight to the words in  the headings, which oftenlines and the headlines appear in search results.
One key mistake for SEO is not using keywords in the body of the writing and the headlines. Without keywords, your article will be like a precious heirloom lost on a sandy beach. Well, if those grains of sand were all the other search hits.  
Take Ccare is needed, though. ‘Keyword stuffing’, or simply overusing keywords, is a negative ranking factor in Google’s algorithmis a negative ranking factor in Google’s algorithm.
For example, ‘SEO’ and ‘mistakes’ are keywords for this article and are used throughoutkeywords for this article and are used throughout,. albeit inBut they’re balanced to avoid the keyword -stuffing trap.

Read more:
All About Keywords: What They Are, Why They Matter and How to Use Them
SEO Tips: Optimise Your Blog for Search Engines
Keyword Stuffing As A Google Ranking Factor: What You Need To Know



Avoiding link-building reduces weakens SEO	Comment by Andrew Murton: Please see my comment on the first subheading.
Neglecting to include relevant supporting links in your article can be a costly SEO mistake. Effective Llink-building is a way tonot only increases your content’s the search ranking of the ‘home website’ content, it also boosts its. cCredibility can increase too. Another mistake for SEO is excluding supporting links.
There are four types of links that matter for SEO:
1) Internal – links that within the home website the content appears ondirect to other content on your website.	Comment by Andrew Murton: I’ve adjusted these definitions for clarity.
2) Outbound – links that connect direct to an external website’s content.
3) Inbound (natural) – when an external website links to back to the yours home website without any action by the home websiteyour intervention.
4) Inbound (manually obtained) – when the home websiteyou requestask an external website to link to yours.s a link to be added on an external website.
Managing Tinternal and outbound linkshe first two cases  are easieris straightforward since since they’re you have direct control over themin the control of the writer. For example, this article includes both internal (SEO Tips) and outbound (remainder) links. are included in this article.
The last two are more difficultIt’s more challenging to obtain inbound links. The You can’t control whether an external website needs to decides to refer to it (natural) or agree to add a link (manually obtained)to link to yours – either naturally or by request. However, securing a link from a high-profile external site can significantly improve your search ranking!  
One more thing - if a high-profile external website links back to the home website, this is good for the home website’s search ranking!

Read more:
Why Links Are Important For SEO
11 SEO Link Building Techniques that Work in 2023

Writing without the reader in mind decreases SEO	Comment by Andrew Murton: Please see my comment on the first subheading.
Perhaps obvious, but it’s a mistake for SEO to write without the reader in mind.A seemingly obvious – but common – mistake among web writers is prioritising search engine algorithms over their actual readers.	Comment by Andrew Murton: I’ve made quite a substantial change to this sentence. I believe I’ve retained the meaning, but please check that you agree. 
In 2023, Google’s focus is on enhancing user experience and being ‘more than a search box’. To this end, Google’s their ‘helpful content’ algorithm celebrates favours people-first content, and  search functions are moving away from mere text strings to more natural, intuitive and multi-angled search styles. and shies away from content written for search engines. There’s also a steady rise in voice searching, and this trend will likely – a trend likely to continue.  	Comment by Andrew Murton: I’ve reorganised the structure and added some transitions for logical flow. Please check that you agree. 
So, Search functions are set to move from text strings to styles that are natural, intuitive and multi-angled.
Wwhat does this mean for you as a web writering? 
Simply - web writing needs to balance the focus on content keywords with how the user will search.You need to strike a balance: while keywords are essential, you also need to consider the natural language people use when they search.	Comment by Andrew Murton: This could also be ‘mirror’. 
For example, if a user is searchingsomeone looking for advice on how to tips on how to tame a tigertame tigers might simply input ‘Tiger taming tips’ – a keyword-focused search. However, they may take a more conversational approach, asking, ‘What is the best way to tame a tiger?’ – especially if they’re using voice search., this could be searched for in two ways:	Comment by Andrew Murton: Could we change ‘tiger’ to ‘lion’? With the alliteration of ‘t’, this sentence reads a bit like a tongue twister.
“Tiger taming tips” is more keyword focused, whereas “what is the best way to tame a tiger” is one more natural question a user could ask.
Since Tthe latter approach seems to be where user searches are heading,; web writing mustit’s important to consider ways to describeframe  contentyour content in a natural, user-focused way.
 
Read more:
How to write for people first & search engines second
Google's Helpful Content Update Rolls Out: 7 Things to Know

Let’s tame those algorithms and see the search ranking soar!	Comment by Andrew Murton: This conclusion seems to be missing something. It could be fleshed out a bit more to make a strong statement about the importance of mastering SEO for web writing. Something like this could work: 

‘Mastering SEO is about more than just rankings; it’s about providing genuine value. By addressing these common SEO pitfalls, you’ll be taking your first steps towards higher visibility. So what are you waiting for? Start taming those algorithms and see your search rankings soar!’

This is just an example of how you could flesh out the conclusion and maintain the second-person POV. 
